
 

Meeting Notes: 
ACC2 and ACT Work Group - October 21, 2025 

Attendees: 

 

 

Seat Name Organization 
Rep of OEMs Cynthia Williams Ford Motor Company 

Maryland Automobile Dealers Assn. J. Peter Kitzmiller Maryland Automobile Dealers 
Assn. 

Maryland Motor Truck Assn. Louis Campion Maryland Motor Truck Assn. 

Environmental Org Joshua Stebbins Sierra Club 

Environmental Org Dr. David William 
Cooke Union of Concerned Scientists 

Environmental Org Ramon 
Palencia-Cavlo 

Maryland League of Conservation 
Voters 

Environmental Org Neda Deylami Environmental Defense Fund 

Rep of OEMs Beau Whiteman Rivian 

Public Service Commission Benjamin Baker Public Service Commission 

Environmental Org Susan Stevens Miller Earthjustice 

Senate Appointee Senator Dalya Attar Maryland State Senate 

House Appointee Delegate Dana Stein Maryland House of Delegates 

Secretary of the Environment Serena McIlwain Maryland Department of the 
Environment 

Rep for Secretary of Transportation Joe McAndrew Maryland Department of 
Transportation 

Chief Sustainability Officer Meghan Conklin Office of the Governor 

Deputy Chief of Staff Shaina Hernandez Office of the Governor 

Staff Zachary Schafer Maryland Department of the 
Environment 

Staff Ian Ullman Maryland Energy Administration 



 
 

 
Presentation 1: Status Update on ACC and ACT Regulations, MDE 

●​ Litigation and Paused Enforcement: Both ACC II and ACT regulations are currently in 
litigation, and their implementation and enforcement have been paused due to federal 
action and a Maryland executive order. 

●​ Continued Need for Updates: Despite the pause, updates to ACC I/II and ACT 
regulations are still necessary to provide clarity to Original Equipment Manufacturers 
(OEMs) and ensure compliance with Maryland state law. 

●​ Timeline: ACC ONE is in its last year (MY 2025). ACC TWO and ACT are set to begin in 
Maryland for MY 2026, with enforcement discretion outlined in an Executive Order for 
MY 2027 and 2028. 

●​ Advanced Clean Cars Updates: California issued an emergency rule to extend ACC 
ONE's criteria pollutant and onboard diagnostics requirements beyond MY 2025, 
allowing manufacturers to certify to older standards during litigation. MDE plans to 
update its regulations to align with California next year. 

●​ Advanced Clean Trucks Updates: New flexibilities for ACT, agreed upon by states last 
year, are being implemented. These include a longer window for OEMs to make up 
compliance deficits, accounting for deliveries instead of sales, and clarifying applicability 
for Class 2b-3 vehicles. A public hearing on these changes was scheduled for October 
21, 2025.  

●​ ACT Needs Assessment: An Executive Order pauses ACT enforcement for MY 2027 
and 2028, contingent on the delivery and consideration of an ACT Needs Assessment. 
Consultation with state agencies is nearly complete, and the report is expected by 
December 1, 2025. 

Presentation 2: Affordable Clean Cars Coalition, US Climate Alliance 

●​ U.S. Climate Alliance Mission: A bipartisan coalition of 24 governors (including 
Maryland) working to achieve net-zero by advancing state-led climate action. 

●​ Transportation Emissions: Transportation remains the largest source of emissions for 
Alliance members, despite an overall 24% reduction in Alliance-wide emissions since 
2005. Federal policy rollbacks are projected to slow the reduction in transportation 
emissions. 

●​ Federal Actions and Challenges: "destabilizing actions" by Congress and the federal 
government include attempts to terminate EV infrastructure funding, impose tariffs, 
eliminate consumer credits, and dismantle state clean vehicle programs. 

●​ Affordable Clean Cars Coalition: This coalition aims to sustain the transition to 
cleaner, more affordable cars, support the U.S. automotive industry, and preserve states' 
clean air authority. Its three pillars are Affordability & Access, State Solutions, and 
Collaboration. 

●​ Raising Awareness of Expiring Tax Credits: In August 2025, the Alliance partnered 
with Climate Mayors on a nationwide campaign to encourage Americans to utilize federal 
clean energy tax credits (up to $7,500 for new EVs, $4,000 for used) before they expire 



 
 

on September 30, 2025. Examples of state-specific campaigns (California, Colorado, 
Massachusetts) are provided. 

●​ State-Specific ZEV Initiatives: 
○​ Washington: Launched "ZEVergreen" in September 2025 to expand ZEV 

access. 
○​ Colorado: Increased point-of-sale EV rebates through the Vehicle Exchange 

Colorado (VXC) program in October 2025. 
○​ California: Published a Report to the Governor on Zero-Emission Vehicle 

Deployment in August 2025, charting a path for ZEV adoption. 
○​ New York: Announced a new interagency working group in May 2025 to 

accelerate clean vehicle adoption and charging infrastructure deployment. 
●​ Electric Vehicle Sales Data: As of Q3 2025, cumulative EV sales in the U.S. since 2011 

reached 6.89 million 
●​ Future Opportunities: The Alliance is exploring how states can work with utilities on 

transportation electrification, lead by example in ZEV adoption through state purchasing, 
and create opportunities for workforce development and industry growth. 

●​ Other Multistate Efforts: NESCAUM's multi-state ZEV Memoranda of Understanding 
and Task Forces for both medium/heavy-duty and all vehicle types. 

 
Presentation 3: Policy Strategies, Rivian: 

●​ Many states, including California, Colorado, Connecticut, Delaware, DC, Hawaii, New 
York, Oregon, and Washington, have targets for fleet EV adoption. 

○​ Benefits of these targets include:  
■​ Economic & Operational: reduced maintenance obligations, lower fuel 

costs, resiliency 
■​ Environmental & Public Health: operation reduces GHG emissions, 

aligning with climate goals 
■​ Market & Policy Leadership: “Leading by Example” instills confidence in 

consumer market and builds familiarity 
●​ Another policy strategy used by some states (including California, Oregon, New Mexico, 

and Washington) is a Low Carbon Fuel Standard (LCFS) 
○​ A LCFS is a market-based regulation designed to progressively reduce the 

carbon intensity of the transportation fuel supply within a given region 
○​ Benefits include: 

■​ Environmental: LCFS guarantees GHG emissions reductions 
■​ Economic: LCFS has proven track record for attracting investment into 

clean fuel production and infrastructure, fosters innovation and creates 
jobs 

■​ Cost: leverages market forces to achieve GHG reductions at the lowest 
possible cost to all 

●​ Maryland is already a leader in Vehicle-to-Everything (V2X) technology. Next steps 
include: 



 
 

○​ Maintaining awareness of program status and ensuring that rollout remains on 
schedule 

○​ Seeking opportunities for expansion 
○​ Benefits of V2X: 

■​ For Utilities: 
●​ Peak shaving, grid stabilization, renewable energy integration, 

deferred infrastructure upgrades 
■​ For EV Owners: 

●​ Revenue generation, optimized charging (lower charging costs) 
■​ For Society: 

●​ Downward pressure on rates, reduced emissions from generation, 
emergency backup 

●​ EV Incentives/Internal Combustion Engine Disincentives: 
○​ Luxury taxes (higher sales taxes on luxury and inefficient vehicles to fund clean 

transportation initiatives) 
○​ Tolling: reduced tolls for EVs 

 
Presentation 4: National Electric Vehicle Education Campaign Update, Veloz 

●​ Veloz Mission: Veloz is a public-private nonprofit dedicated to achieving 100% 
zero-emission vehicles (ZEVs) through strategic communications, collaborations, and 
convening. 

●​ Theory of Change: Veloz aims to overcome barriers to ZEV adoption (consumer 
awareness, upfront cost, and infrastructure) through strategic communications, 
unprecedented collaborations, and purposeful convening, leading to increased public 
demand, improved market/policy conditions, and ultimately a cleaner economy and 
100% electrification of the transportation sector.  

●​ Governance: Veloz has a Board of Directors and a Public Policy Board, which includes 
Serena McIlwain from the Maryland Department of the Environment (MDE).  

●​ Membership: MDE, NYSERDA, and NJDEP recently joined Veloz as members.  
●​ Electric For All Campaign: This is a key Veloz program focused on driving consumers 

from awareness to action regarding electric vehicles (EVs). It includes a comprehensive 
website (ElectricForAll.org) with tools like an EV shopping tool, incentive finder (including 
Baltimore-specific examples), and charging location information. 

●​ "The Way Forward is Electric" Campaign: This is a hero brand campaign with key 
messaging pillars around cost, range, charging, and incentives, featuring celebrity 
voiceover talent Nick Offerman.  

●​ Maryland Campaign Rollout: 
○​ A 360° campaign rollout in Maryland from July 2025 to June 2026 with an 

estimated $1 million paid media budget and 46 million total estimated 
impressions. 

○​ Channels include search, social, digital video, digital media banner display, music 
streaming, podcasts, radio, geotargeted addressable linear TV, CTV, and digital 
billboards.  



 
 

○​ Digital billboards are located in various Maryland cities, including Baltimore, 
Frederick, and Annapolis. 

○​ A social macro-influencer campaign aims to drive urgency around federal EV 
incentives ($7,500 for new, $4,000 for used). 

○​ A free campaign toolkit is available online for Community-Based Organizations 
(CBOs) with creative assets in Spanish and English. 

●​ National Campaign Results (July 1 – September 30, 2025): The campaign achieved 
1.4 billion total impressions, 91.6 million video views, 89.9 million listens, 2.9 million 
website visits, and 1.3 million conversions. 

●​ Q3 2025 Maryland Consumer Data: 
○​ Targeted ads resulted in over 21,000 web sessions on ElectricForAll.org from 

Marylanders likely to purchase an EV within two years. 
○​ Key insights include high prioritization of innovative technology and elegance, 

and acute awareness of sustainability, suggesting emotional and rational 
motivation to go electric. 

○​ Top barriers identified were limited charging infrastructure, charging time, and 
range anxiety. 

●​ Partnering for Success: Veloz is seeking funding for increased media campaign 
amplification and supporting Maryland's ZEV goals. 

 
Conclusion: 

●​ The next meeting of the ACCII/ACT Workgroup will be in-person on November 18th, 
2025 at the Wineland Building in Annapolis (16 Francis St, Annapolis, MD 21401) 

●​ This meeting was recorded, and it can be accessed at this link 
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