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Nissan LEAF growth 

• Nissan LEAF continues 

 to be the best‐selling 

 100% electric vehicle 

 in the U.S. & globally

• Global sales: 115,000+

• Over 50,000 on U.S. 

 roads today

• LEAF is #1 Nissan 

 vehicle sold in Atlanta, 

 Portland, San 

 Francisco & Seattle.



LEAF outsold many other popular car models in 
2013

March ‘14 FYTD Sales Volume



Fast Charger infrastructure growth in the US



Nissan Fast Charger Approach
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New EZ Charge Platform

• EZ‐Charge is a new program 

 providing  LEAF owners ability 

 to charge across charging 

 networks with single card. 

• Networks included:


 

NRG eVgo


 

Blink Network by 

 CarCharging Group


 

ChargePoint 


 

AeroVironment 

• EZ‐Charge launches in 10 US 

 markets starting in July 2014, 

 with an additional 15 US 

 markets planned in the next 

 year.



Industry engagement necessary to achieve joint 
infrastructure goals

Nissan 
Infrastructure 

Expertise 



Community Strategy: Example  Indianapolis 

QC Today =  3 (excl. dealers)QC Today =  3 (excl. dealers) QC Coverage Target = 8  QC Coverage Target = 8  

86% of MSA Residents
Commute within the MSA 
86% of MSA Residents

Commute within the MSA 
Commute Destination
Area = 1,177 Miles2

Commute Destination
Area = 1,177 Miles2

MSA BoundaryMSA Boundary



Case Study: SHEETZ, INC.

• Family‐owned chain of gas stations/convenience stores 
• 5 QCs covering Pittsburgh to Philadelphia
• Nissan provided strategic guidance and financial assistance

Philadephia

Pittsburgh



Case Study: SHEETZ, INC.
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Charging Infrastructure Research

• Two thirds of LEAF drivers use public charging 

 infrastructure, one quarter regularly

 • Top 5 locations for charging preference include:
1.

 

Shopping malls 
2.

 

Big box retailers 
3.

 

Grocery stores 
4.

 

Public parking lots
5.

 

Sit down restaurants

• Drivers expect to wait 60 minutes or less to charge 

 at public stations

 • Average charging time at a DCFC is 15‐20 minutes
• Drivers want to travel less than 4 miles to access a 

 charger

 • Strong 0.75+ correlation between DCFC 

 infrastructure and EV sales 
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Source: Nissan LEAF owners and intenders survey, Market Intelligence, 2014
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Growing the pace of infrastructure deployment: 
Key takeaways

Atlantic Station, Atlanta, GA

• Research and usage data indicates customer preference for a fast

 

and 

 convenient charging experience

 • Efficiency and speed is required from all stakeholders working together 

 (utilities, regulators, networks, site hosts)

 

 

Reduce permitting time


 

Align utility rates to reduce financial hurdles to deployment

• Dual Fast Charger products now available. OEMs can invest together to 

 grow overall infrastructure for EVs
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Questions?
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